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More than 12 MILLION video game media 
impressions 

Extensive NATIONAL TELEVISION advertising 
tor the MCA/Universal movie 


Publicity 

NATIONAL COVERAGE of 
all Ocean SKUs in mainstream 
entertainment print and broadcast 
media 

National sample product mailing 
to top-tier gaming editors to 
ensure TIMELY GAME 
REV IEWS in leading video game 
publications 

FEATURE STORY placement of 
Ocean’s game in all coverage of 
Virtual Boy launch—supported by 
Nintendo’s national publicity push 

Mass-market publicity and 
awareness blitz from 
MCA/Umversals MULTI- 
MILLION DOLLAR movie 
campaign 





























































INTERACTIVE PRODUCT 
ADVERTISING on Ocean’s 
web site: 


NATIONAL CONSUMER 
SWEEPSTAKES features a grand' 
prize giveaway of a motorized 
watercraft like the ones in the movie 


On-pack sweepstakes burst and IN 
PACK ENTRY CARD incent 
consumer product purchase 


ONTJNE RETAILER LISTING 


Consumers can get actual GAME 
SCREEN DOWNLOADS of 
Water world at the Ocean site 


Watercraft 


giveaway anti entry 
information FEATURED IN ALL 
PRODUCT ADVERTISING 


Special sire areas include SECRET 
GAME HINTS AND TI PS 


ON-LINE SWEEPSTAKES ENTRY 
for the watercraft giveaway 


High-impact POP support for 
Watenvorld includes COUNTER 
CARDS and MOVIE POSTERS 


CUSTOMIZED watercraft giveaway 
support materials available upon 
retailer request 
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in the wake of the rdense —anti 
merchandising blitz—of the action* 
adventure movie event of 1995, comes 
Ocean s nrnltt-SKU launch of 
WatenvorU —’the ntt ast anticipated 
video game license since Jurassic Part. 

Basal Aecdy on the MCAfUrwversd 
epic staring Kevin Costner and 
Dennis Hopper, Watenvorld pits 
gamers as the Mariner, cast in a 
struggle for survival—anti dry 
la mi—against the ruthless Deacon 
and his arm) 1 of Smokers . 

Advanced graphic techndogy 
creates a fully dynamic virtual 
ocean t texture-mapped models, 
panicle explosions and an maetiifcJe 
jirst-peraoti cinematic play perspective* 
Watenvorld is on course ft? 
Become the BlocfeBtlster video game 
tide of 1995, 
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Based directly on 
the blockbuster 
MCA/Univcrsal film starring 
Kev in Costner and IXnnis 
Hopper 

Every detail of gameplay 
developed in accordance 
with the most expenstve-and 
expansive—mo\ ie Storyline 
in the history of Hollywood 

Boasts a hilly dynamic virtual 
ocean with staggeringly 
dynamic water surface, texture- 
tnapped imxiels and particle 
explosions 

Unrivaled cinematic camera 
vantage transitions literally 
immerse gamers into this 
turbulent adventure 
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Ocean of America 
1870 Little Orchard Street 
San Jose, CA 95125-1041 
Phone: 408/289-1200 
Fax: 408/289-1889 
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